risk to personal safety and recent British
Retail Consortium figures show a rise in
violent offences with robberies 15% higher
in the first ten months of 2009. But by
their very nature, jewellers have always
been associated with a higher level of risk —
if only because of the character and value of
merchandise handled. However, the climate
of fear has increased lately because of a
number of highly publicised assaults on
London jewellers, and there is little doubt
that as other ‘traditional’ prey such as
banks and cash handlers have become
more sophisticated, criminals have turned
their attention to ‘softer targets” Town centre

shops (including top level brand watches)
and the general increase in commodity prices
of diamonds and gold over this period. If we
couple this with the fact that thieves can
quickly transport goods out of the country
after they have been stolen, the UK retail
jewellery sector has unfortunately become
an increasingly favoured target not just for
the domestic criminal but for those visiting
from Europe or beyond.

As regards the topic of violence in armed
robberies, regrettably this is something that
has increased in the recent past, with armed
robbers using both firearms and knives,
including machetes, to intimidate their victims.

Decisions taken in a clear-headed manner by a trained
professional must dramatically reduce the possibility of
dangerous errors being made by terrified staff.

CCTV has also caused a ripple effect,
pushing casual criminals outwards into
more vulnerable areas.

To quote Neil McFarlane, T H March sales
and marketing director, writing in last
month’s Jeweller, "over the past ten years,
the severity of in-store armed robbery losses
has increased markedly. In fact, both the
frequency and severity has increased
significantly over the past three years.
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The threat has become much more real, in
that there is no doubt that a lot of the ‘short
break’ criminals are prepared to use the
weapons they come armed with.”

None of this will come as much of a
surprise to jewellers and in 2009 the NAG
and T H March began the fight back against
criminal activity by jointly funding the
SaferGems initiative, designed to assist
the police with the gathering of intelligence.

criminals, jewellers are increasingly concemed
about protecting their staff, their property,
and increasingly their homes by practical
means. Of course, there are numerous
deterrent devices — including smoke, alarms,
CCTV, and forensic markers — available to
jewellers these days, but their effectiveness
depends very much on the drcumstances of
their deployment, and the capacity of staff to
remain calm under threat. We all know that
rational thought and action can fall victim to
extreme stress, and that criminals can
become more dangerous when confronted
or surprised. Neither criminal nor victim
reacts well under stress; neither party is
thinking straight, and a situation can rapidly
get out of control when somebody does
something unexpected.

Over the years the NAG has worked
closely with Training For Success, providers

remote management of robbery and high
risk situations by trained professionals.

interest to our colleagues at the BJA, | saw
the latest satellite tracking technology in use
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